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DTR: Product Information, Circulation and Distribution

Defence Technology Review
QI Wehrtechnischer Report

The issues of the Defence Technology Review (DTR) series — in German: Wehrtechnischer Report (WTR) - are published in close cooperation
with the FMoD, offices and the command authorities of the Bundeswehr/NATO, as well as in cooperation with academia and the defence industry.
Within the Bundeswehr these publications are used as a special source of dedicated information.

They reach decision makers, analysts and their assistants in politics, public administration and the military, including the relevant parliamentary
committees. Besides, they serve as documentation of the continued development of the Bundeswehr.

Top Quality Series of Dedicated Brochures on Current and
Future-oriented Theme Segments:

« Bundeswehr Development

« Defence Technology

« Armament and Technology

« Information Technology

+ Logistics

Circulation: 5,000 to about 12,000

(Based on individual agreements regarding additional distribution/
contingency purchase by the Bundeswehr or companies/associations.)

Quality Features:

- Established series of publications (more than 250 issues published)
« High attention within the target group

- High-class and reliable information

Frequency: as required
Language: German or English

Please see p. 8 for your points of contact on all questions regarding advertising.

Target Groups and Distribution

+ Bundeswehr Management

- Parliamentary Committees

« International Institutions and Organisations

« Diplomatic Service

- Offices, Service Branches and Schools of the Bundeswehr
« Associations, Institutions, Industry

« Science and Education

+ Media

Distribution Channels:

« Subscribers

- Bookstores

« Dedicated mailing lists

« Internet

- Bundeswehr internal distribution (selected issues)
- Exhibitions and conferences




Editorial Schedule and Dates 2026
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Please see p. 8 for your points of contact on all questions regarding advertising.

ED: Editorial Deadline - AD: Advertising Reservation Deadline - CD: Advertising Copy Deadline - PD: Publication Date

IT-Report 2026 (German)
ED:02/04/26 AD/CD:08/04/26 PD:07/05/26

The IT Report 2026 is published annually for the AFCEA Trade Exhibition
(12-13 May 2026, World Conference Center Bonn) and provides an up-
to-date overview of technologies and developments in information and
communication technology (ICT). The focus is on applications that support
the command and operational effectiveness of the armed forces within the
framework of national and collective defense.

Bonus Distribution: AFCEA Exhibition 2026

Next Gen AIR POWER - Special edition for ILA 2026 (German & English)
ED:24.04.26 AD/CD:30.04.26 PD:02.06.26

Following the success of the special issue “New Capabilities for the Air Force”
at ILA 2024, a new special edition of the Wehrtechnischer Report will be
published for ILA 2026 (June 10-14 in Berlin), featuring an English section
for the international audience.

The issue provides insights into the current and future capabilities of the Air
Force, including F-35, new helicopters, space operations, air defense, and
FCAS. Contributions from the Air Force Inspector General, the BDLI President,
the Air Force, Army Aviation, Naval Aviation commands, and industry show
how technological innovations in electronic warfare, Al, uynmanned systems,
and drone defense are strengthening the operational capabilities of the armed
forces.

Bonus Distribution: ILA 2026 & Tag der Bundeswehr

Programme Subject to Modification

Soldier Technology / Soldat & Technik 2027 (German)
ED:23/11/26 AD/CD:26/11/26 PD:23/12/26

This issue provides a concise overview of the key developments that affect
the operational capabilities of the armed forces. The focus is on equipment,
armaments and training. Highlights include special forces in low-visibility/
black-veiled operations (LV/BV), reconnaissance units (including long-range
reconnaissance and field intelligence elements), and the expansion of the
infantry and realignment of the mechanised infantry.

Bonus Distribution: Enforce Tac 2027, Infantry Day & KSK Symposium
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. . .. Pricein €, Price in USS,
*
Printing area in mm Trim inmm 4c-DTR 4c-DTR
2/1 page 376 x 248 420x 297 13,600 16,000 Important Information
1/1 page 176 x 257 210 x 297 6,900 8,000 Frequency discounts:
2/3 vertical 115 x 257 135 x 297 5250 6.200 + 3 ads and more 5%
2/3 horizontal 176 x 170 210 x 190 ! ! + 5ads and more 10%
1/2 vertjcal 85 x 257 106 x 297 3.950 4,600 additional frequencies available on request, without further discounts
1/2 horizontal 176 x 126 210 x 150 .
- Marketing Report (MR):
1/3 vertical 55 x 257 72 x 297

2,700 3,200 Please send material to the publisher no later

1/3 horizontal 176 x 80 210x 99 than the advertising reservation deadline (AD).
1/4 vertlcal 85x 126 97 x 143 2150 2550 Size MR:
1/4 horizontal 176 x 60 208 x 84 approx. 3.600 characters (incl. blank spaces) and
two pictures
Cover positions
Inside front 7,650 9,200 Submission of advertising materials:
i ittler- td
Inside back 7,400 8,800 anzeigen@mittierreport.de
Outside back 7,700 9,100 Please see p. 8 for your points of contact on all
questions regarding advertising.
Marketing Report
per 1/1 page 297 x 210 6,800 7,900
per 1/1 following page 297 x 210 3,600 3,900

All rates + VAT, where applicable
* Add 3 mm trimming edge on each edge
Applies for colours according to European scale.




Technical Details

Magazine size: 210 mm width, 297 mm height

Binding method: Saddle Stitch (DTR)

Printing method: Offset

Copy material: Digital advertising copy as print-
optimised PDF.

Other file formats on request.

General Conditions: File size corresponds to ad size, CMYK-
colour defintion, non standard colours
upon consultation. Submit reference
hard copy if possible, for colour print,
colour proof or draft print-out.

Advertising copy submission by email:
anzeigen@mittler-report.de

Defence Technology Review
QI Wehrtechnischer Report
REFORT

Slight deviations of the tonal value might occur due to normal
tolerances in the offset printing process.

Bleed ads or over-run of print area:
No extra charges.

Ad closing, submission and cancellation deadline:
See timetable of the respective publication.

Specific technical versions:
Details or individual offers on request.
Further colour options on request.

Please see p. 8 for your points of contact on all questions regarding advertising.
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Trimming edge for bleed advertisments:
add 3 mm on each side

S: Printing Area
A: Trim Sizes

Sizes: Width by Heightin mm

2/3 page vertical
S:115x 257 mm
A:135x297 mm

1/1 page
S: 176 x 257 mm
A:210x 297 mm

2/1 page
S:376 x 248 mm
A:420x297 mm

S:176x 170 mm
A:210x 190 mm

2/3 page horizontal

1/2 page horizontal
S:176 x 126 mm
A:210x 150 mm

1/2 page vertical
S: 85x257 mm
A: 106 X297 mm

1/4 page vertical
S$:85x 126 mm
A:97 x 143 mme

1/3 page horizontal
S:176 x 80 mm
A:210x 99 mm

1/3 page vertical
S:55x257 mm
A:72x297 mm

| m— |

1/4 page horizontal
S:176 x 60 mm

A:208 x 84 mm




Points of Contact

Defence Technology Review

Managing Director

Advertising Sales

Peter Tamm
Phone: +49 (0)228-35008-70
info@mittler-report.de

Publishing Director

Sylvia Fuhlisch
Phone: +49 (0)40-707080-250
s.fuhlisch@mittler-report.de

Michael Menzer
Phone: +49 (0) 228 3500-866
m.menzer@mittler-report.de

Head of Sales

Marketing

Thomas Liebe
Phone: +49 (0)228-25900-350  Phone: +49 (0)228-25900-344 Phone: +49 (0)228-35008-80 Phone: +49 (0)40-707080 -226

tliebe@mittler-report.de

Stephen Barnard Stephen Elliott Adrian Kunze

Phone: +49 (0)228-35008-86  Phone: +49 (0)228-35008-72 Phone: +49 (0)228-35008-67
s.barnard.extern@mittler- s.elliott@mittler-report.de a.kunze@mittler-report.de
report.de

Service

Karin Helmerath Renate Herrmanns Markus Wenzel

k.helmerath@mittler-report.de r.herrmanns@mittler-report.de m.wenzel@mittler-report.de

Submission of advertising materials: anzeigen@mittler-report.de




Terms of Business

Defence Technology Review
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An advertising order for one or several advertisements, inserts or
supplements shall be subject to the General Terms and Conditions
of the publication contract and shall thus be considered to be an
advertising legal entity.

Advertising orders shall be satisfied within a period of one year
following placement of an order. For combined advertisements,
inserts and supplements, the basic rate shall be charged to each
respective client.

Discounts, as specified in the advertising rate card, shall apply only
within one year after the appearance of the first advertisement.

The client shall be entitled to increase the quantity of advertise-
ments specified in the contract within the contractual period of the
order.

If an order cannot be satisfied due to circumstances beyond the
control of the publishing house, the client shall pay the difference
between the granted and the appropriate discounted fee to the
publishing house. This clause is made without prejudice to any
further legal obligations. Such payment shall not be due, if the
contract cannot be carried out by the publishing house due to
force majeure.

In calculating the price of an order, text line millimetres shall be
converted into advertisement space millimetres.

On the alteration of the advertising rates, new conditions shall
enter into force immediately, unless the client and the publishing
house agree otherwise.

Unless given as a precondition for the placement of an order, the
publishing house shall not guarantee advertisements, supple-
ments or inserts appearing at certain places of the magazine.

The publication of advertisements in the journalistic text portion
shall be billed at the text portion rate. Text portion advertisements
are defined as advertisements, which border on at least three sides
with the text and not on other advertisements.

. Advertisements, which cannot be recognised as such by their de-

sign, shall be visibly marked with the word “advertisement” by the
publishing house.

. With the acceptance and examination of advertisement texts and

illustrations, the publishing house shall exercise reasonable care
as is customary in business. It shall not, however, be held liable for

misleading information or deception provided by the client. The
clientis solely responsible for the legality of the advertisement, the
supplement or the insert.

The publishing house reserves the right to reject advertising or-
ders - or individual telephone calls constituting a contract - if
the contents, the origin, or the technical form, following objective
principles of the publishing house, do not comply with laws or
official regulations or if the publishing is not considered just and
reasonable by the publishing house.

. Orders for supplements and inserts shall not be considered binding

for the publishing house before the submission of an advertise-
ment sample. The publishing house shall not accept supplements
or inserts, which lead the reader to believe that, due to the format
or layout, the supplement orinsert is a component of the magazine.
Supplements and inserts, which contain external advertisements,
shall not be accepted.

Proofs shall only be supplied on explicit request. The exclusive
responsibility for the correctness of the proofs returned to the pu-
blishing house shall rest with the client. If the proofs do not arrive
at the publishing house before the appointed date, permission for
the printing shall be considered as having been given.

. The client is responsible for the timely submission of the adverti-

sing text and for the proper printing of documents for the supple-
ment or inserts. The publishing house shall request immediate re-
placement for visibly unsuitable or damaged printed documents.
When advertisement orders or alterations are forwarded by tele-
phone, as well as in the case of errors due to to illegible writing, the
publishing house shall not be held responsible for the corrected
rendition. If the publishing house is not able to immediately recog-
nize deficiencies in submitted documents, but then subsequently
finds them during the printing process, the publisher shall not
be held liable. This clause applies also to incorrect repeat adver-
tisements, if the client does not point out the mistake before the
printing of the next advertisement.

The publishing house shall guarantee the technically perfect
rendition of the advertisement. In case of an illegible, faulty or
incomplete printout of the advertisement the client may claim
a payment reduction or a repeat printout, but only to the extent,
that the objective of the advertisement was impaired. The publi-
shing house will not accept any further liability beyond this clause.
Complaintsin respect of this clause are to be filed - except for non-
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obvious deficiencies — within four weeks after receipt of billing and
voucher.

Payments shall be strictly met within 14 days starting from invoice
date. In the case of a payment delay, the publishing house shall be
entitled to charge the default client interest of at least 2 % above
the respective basic interest rate of the European Central Bank. In
the case of payment delay the publishing house shall be entitled
to postpone further processing of the client’s current order until
payment is made and shall be entitled to demand pre-payment for
remaining orders.

. On request the publishing house shall supply a voucher copy of

the advertisement with the billing. Depending upon the kind and
scope of the order, advertisement detail clips, voucher pages or
complete magazine copies shall be supplied.

Costs in respect of preparation of ordered printing documents
as well as of changes demanded by the client, or for which he is
responsible shall be borne by the client.

A decrease of circulation shall only affect the contract if the circu-
lation declines more than 20 %. Further claims for compensation
shall not be admissible if the publishing house informed the client
about the decline of circulation such that the client was able to
cancel the order before its appearance.

In the event of box number advertisements, the publishing house
shall exercise reasonable care for the safe custody and timely
forwarding of responses. Registered letters and express letters in
response to box number advertisement shall only be forwarded
by regular mail. The publishing house reserves the right to open
incoming mail for inspection purposes in order to eliminate the
misuse of the box number service. The publishing house shall not
be obligated to forward offers of market targeting or product pla-
cement.

The publishing house shall return printing documents to the client
only on special request. Unless otherwise agreed, the obligatory
period of retention shall end 3 months after expiration of the con-
tract.

23. Place of performance and legal venue is Bonn.
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Mittler Report Verlag GmbH
Beethovenallee 21

53173 Bonn, Germany

Phone: +49 (0)228-35008-70
Fax: +49 (0)228-35008-71

E-Mail: info@mittler-report.de
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