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wwi: Product Information, Distribution and Dates 2023

The independent fortnightly online newsletter wehrwirtschaft (wwi) is distributed in PDF format
via email and offers information on events, developments and changes in the field of armed forces,
armament, defence industry and logistics.

Besides a highly topical focus it features concise articles from the categories:

+ Industry

« NATO/European Armed Forces
- International

- Conferences

» Persons

Language: German

Readership and Distribution

Addresses: + Subscribers in ministries and subordinate agencies
+ Bundeswehr staff
« Members of the German Bundestag’s Committees on Defence, Budget, Foreign and Internal Affairs, the Bundessicherheitsrat,
the defence industry, associations and research institutions

Distribtuion: Core distribution in Germany and other German-speaking countries.

Circulation:  As each issue is available in internal networks of authorities (including the German Federal Ministry of Defence), instutes and
companies on the basis of licence agreements, and the form of distribution allows its forwarding, the number of regular readers
can only be roughly estimated. It can be assumed that each issue of wehrwirtschaft reaches 10,000 to 15,000 qualified readers.

Publication Dates 2023:

- 16/01/2023 - 03/04/2023 - 10/07/2023 - 02/10/2023
+ 26/01/2023 + 16/04/2023 « 24/07/2023 + 16/10/2023
- 06/02/2023 - 08/05/2023 - 07/08/2023 + 30/10/2023
-+ 20/02/2023 + 30/05/2023 - 21/08/2023 + 13/11/2023
+ 06/03/2023 + 12/06/2023 + 04/09/2023 + 27/11/2023
- 20/03/2023 + 26/06/2023 - 20/09/2023 + 11/12/2023

Please see p. 5 for your points of contact on all questions regarding advertising.
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Digital AdvertiSing: SizeS and RateS (€ b $) Rate card no. 12, effective 01 January 2023

1/1 page 175x272 210%297 4,160 4,160
12 horizota 184170 210190 5255 3255
173 horizonta 184 134 210x150 2625 2625
Vi horizontal 8axes. 210%59 2150 2150

All rates + VAT, where applicable

Important Information

Frequency discounts: - 3adsand more 3%
» 6adsand more 5%

Advertising materials: Im In PDF format with a resolution of 72 dpi or more in the respective size

Copy deadline: 2 working days prior to publication date

Submission of
advertising materials: k.helmerath@mittler-report.de

Please see p. 5 for your points of contact on all questions regarding advertising.




Points of Contact

Managing Director Advertising Sales, Marketing & Business Development

Headquarters Bonn

Peter Tamm Achim Abele Stephen Barnard

Phone: +49 (0)228-35008-70 Phone: +49 (0)228-25900-347 Phone: +49 (0)228-35008-86  Phone: +49 (0)228-35008-72  Phone: +49 (0)40-707080-310

info@mittler-report.de a.abele@mittler-report.de s.barnard@mittler-report.de

Marketing Director

Marketing

Annika Kordysch Thomas Liebe
Phone:: +49 (0)228-35008-83 Phone: +49 (0)228-25900-350 Phone +49 (0)228-35008-82  Phone: +49 (0)228-25900-344  Phone: +49 (0)228-35008-80

a.kordysch@mittler-report.de t.liebe@mittler-report.de

Stephen Elliott Susanne Sinf3
s.elliott@mittler-report.de s.sinss@hansa-online.de
Backoffice

Florian Bahr Karin Helmerath Renate Herrmanns

f.bahr@mittler-report.de k.helmerath@mittler-report.de r.herrmanns@mittler-report.de

Submission of advertising materials: k.helmerath@mittler-report.de




Terms of Business

wis wehrwirtschaft

An advertising order for one or several advertisements, inserts or
supplements shall be subject to the General Terms and Conditions
of the publication contract and shall thus be considered to be an
advertising legal entity.

Advertising orders shall be satisfied within a period of one year
following placement of an order. For combined advertisements,
inserts and supplements, the basic rate shall be charged to each
respective client.

Discounts, as specified in the advertising rate card, shall apply only
within one year after the appearance of the first advertisement.

The client shall be entitled to increase the quantity of advertise-
ments specified in the contract within the contractual period of the
order.

If an order cannot be satisfied due to circumstances beyond the
control of the publishing house, the client shall pay the difference
between the granted and the appropriate discounted fee to the
publishing house. This clause is made without prejudice to any
further legal obligations. Such payment shall not be due, if the
contract cannot be carried out by the publishing house due to
force majeure.

In calculating the price of an order, text line millimetres shall be
converted into advertisement space millimetres.

On the alteration of the advertising rates, new conditions shall
enter into force immediately, unless the client and the publishing
house agree otherwise.

Unless given as a precondition for the placement of an order, the
publishing house shall not guarantee advertisements, supple-
ments or inserts appearing at certain places of the magazine.

The publication of advertisements in the journalistic text portion
shall be billed at the text portion rate. Text portion advertisements
are defined as advertisements, which border on at least three sides
with the text and not on other advertisements.

. Advertisements, which cannot be recognised as such by their de-

sign, shall be visibly marked with the word “advertisement” by the
publishing house.

. With the acceptance and examination of advertisement texts and

illustrations, the publishing house shall exercise reasonable care
as is customary in business. It shall not, however, be held liable for

misleading information or deception provided by the client. The
clientis solely responsible for the legality of the advertisement, the
supplement or the insert.

The publishing house reserves the right to reject advertising or-
ders - or individual telephone calls constituting a contract - if
the contents, the origin, or the technical form, following objective
principles of the publishing house, do not comply with laws or
official regulations or if the publishing is not considered just and
reasonable by the publishing house.

. Orders for supplements and inserts shall not be considered binding

for the publishing house before the submission of an advertise-
ment sample. The publishing house shall not accept supplements
or inserts, which lead the reader to believe that, due to the format
or layout, the supplement or insert isa component of the magazine.
Supplements and inserts, which contain external advertisements,
shall not be accepted.

Proofs shall only be supplied on explicit request. The exclusive
responsibility for the correctness of the proofs returned to the pu-
blishing house shall rest with the client. If the proofs do not arrive
at the publishing house before the appointed date, permission for
the printing shall be considered as having been given.

. The client is responsible for the timely submission of the adverti-

sing text and for the proper printing of documents for the supple-
ment or inserts. The publishing house shall request immediate re-
placement for visibly unsuitable or damaged printed documents.
When advertisement orders or alterations are forwarded by tele-
phone, as well as in the case of errors due to to illegible writing, the
publishing house shall not be held responsible for the corrected
rendition. If the publishing house is not able to immediately recog-
nize deficiencies in submitted documents, but then subsequently
finds them during the printing process, the publisher shall not
be held liable. This clause applies also to incorrect repeat adver-
tisements, if the client does not point out the mistake before the
printing of the next advertisement.

The publishing house shall guarantee the technically perfect
rendition of the advertisement. In case of an illegible, faulty or
incomplete printout of the advertisement the client may claim
a payment reduction or a repeat printout, but only to the extent,
that the objective of the advertisement was impaired. The publi-
shing house will not accept any further liability beyond this clause.
Complaintsin respect of this clause are to be filed — except for non-
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obvious deficiencies — within four weeks after receipt of billing and
voucher.

Payments shall be strictly met within 14 days starting from invoice
date. In the case of a payment delay, the publishing house shall be
entitled to charge the default client interest of at least 2 % above
the respective basic interest rate of the European Central Bank. In
the case of payment delay the publishing house shall be entitled
to postpone further processing of the client’s current order until
payment is made and shall be entitled to demand pre-payment for
remaining orders.

. On request the publishing house shall supply a voucher copy of

the advertisement with the billing. Depending upon the kind and
scope of the order, advertisement detail clips, voucher pages or
complete magazine copies shall be supplied.

Costs in respect of preparation of ordered printing documents
as well as of changes demanded by the client, or for which he is
responsible shall be borne by the client.

A decrease of circulation shall only affect the contract if the circu-
lation declines more than 20 %. Further claims for compensation
shall not be admissible if the publishing house informed the client
about the decline of circulation such that the client was able to
cancel the order before its appearance.

In the event of box number advertisements, the publishing house
shall exercise reasonable care for the safe custody and timely
forwarding of responses. Registered letters and express letters in
response to box number advertisement shall only be forwarded
by regular mail. The publishing house reserves the right to open
incoming mail for inspection purposes in order to eliminate the
misuse of the box number service. The publishing house shall not
be obligated to forward offers of market targeting or product pla-
cement.

The publishing house shall return printing documents to the client
only on special request. Unless otherwise agreed, the obligatory
period of retention shall end 3 months after expiration of the con-
tract.

23. Place of performance and legal venue is Bonn.
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